
FUCHS LUBRICANTS HAPPY CAMPER PROMOTION

RADIO SCRIPT
Want to be a REALLY Happy Camper?

FUCHS Lubricants and <insert distributor name> are giving you the  
chance to WIN the ultimate camping setup and more!

You can start your adventure in an Australian-made CUB Escape Off-Road 
Camper, PLUS ARB adventure packs VALUED AT OVER $40,000!

For your chance to WIN these AMAZING PRIZES, purchase your FUCHS  
Lubricants and ENTER the competition at <insert distributor details>  

before December 31.

FUCHS Lubricants. German Technology. Australian Made.

Terms and conditions apply. For full competition details go to  
www.FuchsHappyCamper.com

www.FuchsMarketing.com

Further promotion distributor marketing  
materials are available to download at: 

Corporate Design 
FUCHS Group
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Identification
Logo variants

The logo is used with the claim when the 
purpose is to explain the company and re-
charge the FUCHS brand. In the initial con-
tact with the customer and in markets with 
low levels of awareness in particular, the 
claim provides the observer with important 
information and must always be included if 
possible.

The logo must always be used with the 
claim on the following materials:

  Business equipment  
(letterhead, business cards, etc.)

 Printed material / brochures
 Presentations
 Websites
 Identification of FUCHS buildings

The logo is used without the claim when 
for functional reasons (concerning long-
distance impact or a small image size), the 
claim is not legible or there is a high level 
of information or sender competition, as is 
the case with, for example, product labels.

The logo must always be used without the 
claim on the following materials:

  Product labels and packaging units

The logo as a brand-relevant element can 
be used in a variety of versions. It is always 
shown on the logotag in its positive variant.

The decision on whether the logo should be 
used with or without the claim is far from 
straightforward. Communication and 
marketing materials were nevertheless 
defined with a binding obligation to use 
the logo with or without the claim.

1   Logo with claim 2   Logo with claim and 
LUBRITECH lettering

3   Logo without claim 4   Logo without claim and 
LUBRITECH lettering


