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The logo is used with the claim when the 
purpose is to explain the company and re-
charge the FUCHS brand. In the initial con-
tact with the customer and in markets with 
low levels of awareness in particular, the 
claim provides the observer with important 
information and must always be included if 
possible.

The logo must always be used with the 
claim on the following materials:

  Business equipment  
(letterhead, business cards, etc.)

 Printed material / brochures
 Presentations
 Websites
 Identification of FUCHS buildings

The logo is used without the claim when 
for functional reasons (concerning long-
distance impact or a small image size), the 
claim is not legible or there is a high level 
of information or sender competition, as is 
the case with, for example, product labels.

The logo must always be used without the 
claim on the following materials:

  Product labels and packaging units

The logo as a brand-relevant element can 
be used in a variety of versions. It is always 
shown on the logotag in its positive variant.

The decision on whether the logo should be 
used with or without the claim is far from 
straightforward. Communication and 
marketing materials were nevertheless 
defined with a binding obligation to use 
the logo with or without the claim.

1   Logo with claim 2   Logo with claim and 
LUBRITECH lettering

3   Logo without claim 4   Logo without claim and 
LUBRITECH lettering
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WE WANT YOU 
TO BE A REALLY 

HAPPY CAMPER!
FUCHS Lubricants are giving you the chance to  

WIN the ultimate camping setup and more!

Simply purchase any of the below bulk 
packs on one invoice from a �participating 
distributor between Sept 1st to Dec 31st 
2020 and register for your chance to WIN!

  1 x 200L or 205L = 5 Entries               
2 x 20L = 1 Entry

After your purchase you  
can submit your entry at
www.FuchsHappyCamper.com. 
If you’re unable to enter online,  
your FUCHS distributor can  
capture and submit your
entry in-store.

Winners must present proof  
of purchase to be eligible to win.
 

1. 	 Information on How to Enter and prizes 
form part of these Conditions of Entry.

2.	 The promotion period begins on 
September 1st, 2020 and ends at 11.59 
pm (AEST) on December 31st, 2020 
(AEDST).

3. 	 Employees of Fuchs Lubricants Australasia 
and associated companies and their 
immediate families and any agencies 
associated with this promotion are 
excluded from entry.

4. 	 Entry is open to Australian residents 18 
years or over who are a participating 
Fuchs Distributor or Fuchs Distributor 
customer.

5. 	 To qualify for entry, entrants must either 
purchase 1000L = 25 entries, 1 x 205L 
Fuchs drum, 200L Unilube or Nulon Trade 
Range = 5 entries or 2 x 20L = 1 entry (on 
one invoice) of Fuchs product during the 
promotional  period from a participating 
Fuchs Distributor.  To enter go to   
www.FuchsHappyCamper.com and 
enter the required details including your 
receipt number. Entrants must retain their 
original receipt as proof of purchase to 
claim any prize. There are 3 prizes to be 
won. The 1st valid entry drawn will win 
CUB Escape Camper plus 2 x ARB Swags 
and a 96L Dual Zone ARB Fridge valued 
at $38,187.00, the 2nd valid entry drawn 
will win a ARB Adventure Pack valued at 
$3,023.00 and the 3rd valid entry drawn 
will win a ARB 4WD Pack valued at 
$2,481.00. Prizes will be awarded to the 
registered account holder.

	 Total Prize Pool is valued at $43,691.00.

6. 	 The draw will take place at SAM Sales 
& Marketing, 272 Bay Street, Port 
Melbourne, VIC, 3207 on the 18th 
January, 2021 at 1.00pm. Prize winners 
will be notified by phone and email 
and have their names announced 
on the Promoters website www.
FuchsHappyCamper.com from 25th 
January, 2021.

7. 	 The promoter will not be liable for any 
loss or damage whatsoever (including 
but not limited to direct or consequential 
loss) or for personal injury suffered during 
the use of the prize. It is a condition 
of accepting the prize that the winner 
may be required to sign a legal release 
form determined by the Promoter in its 
absolute discretion.

8. 	 This prize is not transferable or 
exchangeable and cannot be taken as 
cash, it must be taken as offered and 
cannot be varied. All elements of the 
prize are subject to availability. 

9. 	 In the event of a prize not being claimed 
after three months of the draw, the 
winning entry will be deemed not to 
fulfil the entry requirements and the 

promoter may, subject to relevant state 
authorities and Regulation 10 of the 
Art Unions and public amusements 
Regulations 1992 (QLD) conduct further 
draws as are necessary to distribute the 
prize. Date of unclaimed prize draw is 
15th April, 2021.  Time and place as the 
first draw. If this draw is required, the 
winners will be notified by phone and via 
email and have their name published on 
www.FuchsHappyCamper.com from the 
22nd April, 2021.

10. 	Information collected through the entry 
process may be used in promotional 
activity. If you have consented for us to 
do so, we may use your information to 
contact you directly or through third 
parties about our products and services. 
We also share information where legally 
required. We may disclose and transfer 
information if our business is sold or 
acquired.

11. 	The personal information collected as 
part of the entry is collected to enable 
identification of the winner and for 
future marketing and promotional 
purposes. 

12. 	It is the condition of entry that all rules 
are accepted as final and that the entrant 
agrees to abide by these conditions.  
The Promoter’s decision is final and no 
correspondence will be entered into.

13. 	The Promoter reserves the right, at any 
time, to verify the validity of entries and 
entrants (including an entrant’s identity, 
age and place of residence) and to 
disqualify any entrant who submits an 
entry that is not in accordance with these 
Terms and Conditions or who tampers 
with the entry process. Failure by the 
Promoter to enforce any of its rights at 
any stage does not constitute a waiver of 
those rights.

14. 	The Promoter is not responsible for any 
incorrect or inaccurate information or for 
any of the equipment or programming 
associated with or utilised in this 
competition, or for any technical error, 
or any combination thereof that may 
occur in the course of the administration 
of this competition including any 
omission, interruption, deletion, defect, 
delay in operation or transmission, 
communications line or telephone, 
mobile or satellite network failure, theft 
or destruction or unauthorised access to 
or alteration of entries.

15.	The Promoter is Fuchs Lubricants 
Australasia 49 McIntyre Road, Sunshine, 
VIC, 3020 ABN: 88 005 681 916. 

	 Authorised under NSW Permit No. 
NTP/00202, ACT Permit No. TP20/01095,  
SA Licence: T20/967.

HOW TO 
ENTER

SUBMITTING 
YOUR ENTRY

TERMS & CONDITIONS

2 x 20L Packs 1 ENTRY

1 x 200L or 205L Product 5 ENTRIES

1 x 1000L IBC 25 ENTRIES

www.FuchsHappyCamper.com



•            ESCAPE OFF-ROAD CAMPER
Just like FUCHS Lubricants, CUB Campers are proudly 
Australian-made and are perfectly suited to tackling the 
toughest terrain, just like everything in the Happy  
Camper prize pool!

•  2 x            SINGLE SWAGS 

•  A 96 LITRE DUAL ZONE
    ZERO           CAMPING FRIDGE

VALUED AT OVER

$38,000!

VALUED AT OVER $3,000! VALUED AT OVER $2,400!

4X4 PACK!ADVENTURE PACK!
•	 69L ZERO ARB FRIDGE/FREEZER 
•	 ARB DOUBLE SWAG 
•	 ARB TRACK SHELTER 
•	 ARB COMPACT SLEEPING BAG  
•	 ARB COMPACT CAMPING TABLE 
•	 2 X ARB OME DIRECTORS CHAIRS 

•	 ARB TRED PRO RECOVERY BOARDS 
•	 ARB PREMIUM RECOVERY KIT  
•	 INTENSITY DRIVING LIGHTS 

 

IMAGES FOR ILLUSTRATION PURPOSES ONLY.
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